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This research focuses on the development of agricultural and rural tourism in Vietnam, which has the potential to be a leading and sustainable economic sector. The study proposes solutions for the Vietnamese government, relevant ministries, and agencies to develop the tourism industry in accordance with its potential and strengths, with a focus on agricultural and rural tourism.

The research highlights the importance of having a clear and specific direction for the tourism industry, including good policy directions and comprehensive planning for each region and area, appropriate investment for tourism development, and a change in mindset and perception towards tourism management and development. The study emphasizes the need for attention and coordination from all levels, between sectors, organizations, and individuals, with a focus on sustainable environment, society, and economy. Furthermore, the research proposes the inclusion of planning for agricultural and rural tourism in the national tourism planning, based on potential, natural resources, and human resources. This would be a prerequisite for restructuring agricultural and rural tourism and creating unique identities for domestic and international tourists.

The study also emphasizes the importance of developing sustainable agricultural and rural tourism that meets market demands, efficiently uses, conserves, and promotes traditional cultural values, craft villages, agricultural activities, and unique ecological environments of each region, connected to digital transformation and innovation.
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Introduction 

Rural tourism has emerged as a popular type of tourism that utilizes rural areas as a resource to meet the needs of urban residents seeking quiet spaces and outdoor recreation. It includes visits to national parks, public parks, heritage tourism in rural areas, sightseeing tours of rural landscapes, and agricultural tourism. Agricultural tourism, a subset of rural tourism, plays a critical role in shaping the space and economic development of rural areas.

Over the past two decades, many countries worldwide have recognized the benefits of agricultural and rural tourism and have implemented strategies to promote and leverage the potential and strengths of rural areas to develop tourism into a spearhead economic sector. Agricultural and rural tourism create significant opportunities and benefits for the tourism sector, agriculture, and local communities. It provides critical financial support to maintain and promote traditional farming practices, farmers' lifestyles, enhance agricultural production, and maintain farming activities, as well as utilize natural and cultural resources.

Vietnam is one such country that has great potential and advantages for the development of agricultural and rural tourism. The Vietnamese government has been implementing policies and programs to promote rural tourism, leveraging the potential and strengths of rural areas to develop tourism into a spearhead economic sector (Truong, 2013). This is reflected in various government resolutions, such as Resolution No. 08-NQ/TW and Resolution No. 103/NQ-CP, emphasizing the development of tourism as a spearhead economic sector. Additionally, Decision No. 922/QD-TTg approved the Program for Rural Tourism Development in the construction of new rural areas in the period 2021-2025, stressing the promotion of rural tourism by leveraging the potential and advantages of agriculture, traditional craft villages, culture, and the ecological environment of localities. These efforts aim to improve the material and spiritual life of rural people, contribute to the transformation of the rural economic structure towards diversified, multi-value integration, and sustainable development.

Furthermore, the Government's Resolution No. 82/NQ-CP outlines key tasks and solutions to accelerate the effective and sustainable recovery and development of tourism. At the National Conference on Tourism in 2023, the Ministry of Agriculture and Rural Development identified the development of rural tourism as one of the fundamental solutions and driving forces for the construction of sustainable new rural areas, harnessing the advantages and unique value of agriculture, rural areas, and farmers. The new rural areas are the foundation that supports and creates favorable conditions for the diverse and sustainable development of agricultural and rural tourism.

This paper examines the potential of agricultural and rural tourism in Vietnam, its current status, challenges, and opportunities for development. The paper proposes solutions and strategies for promoting sustainable agriculture and rural tourism as key drivers of economic development, contributing to poverty reduction, creating livelihoods for the people, and promoting sustainable growth of the GDP.
Literature reviews 

The World Tourism Organization (UNWTO) defines rural tourism as a form of tourism where rural culture plays a central role in the experience (UNWTO, 2004, p. 9). To embody this concept, personalized interaction and immersion in a specific rural environment are essential for tourists. Furthermore, tourists should be given the opportunity to actively engage in agricultural activities, as well as other local traditions and lifestyle, to the greatest extent possible. This type of tourism offers a unique and authentic experience that is often unattainable in mass tourism destinations.
Rural tourism has emerged as a promising strategy for promoting countries and involving local communities in the travel industry. In developing countries, rural tourism has been instrumental in creating employment opportunities, reducing poverty, and generating income for the communities (Quang Tuyen et al., 2022). It serves as an effective solution to address the negative impacts of mass tourism in developing nations and contributes to the improvement of living conditions (Quang Tuyen et al., 2022).
The development of a sustainable rural tourism product necessitates the integration of various elements, including hotel management, tourism management, food and beverage services, and complementary offerings. Additionally, attention should be given to infrastructure, health services, education, and environmental considerations (Butler et al, 1998; Caalders 2003). Sustainable development, which encompasses the social, economic, and environmental aspects, provides a crucial framework for community and social development in this context (Hall & Lew, 2009).
Rural tourism is an attractive option for small businesses and communities due to its lower costs, increased local participation, and the unique cultural, historical, ethnic, and geographic characteristics found in rural areas that appeal to tourists (Edgell & Harbaugh, 1993; Fesenmaier, Fesenmaier, & van Es, 1995; Shaw & Williams, 1994). However, it also presents challenges such as fostering competition among rural communities and offering employment opportunities with low wages and seasonal fluctuations (Smith, 1989). Despite these challenges, rural tourism remains a viable economic option for rural communities (Fesenmaier, Fesenmaier, & van Es, 1995).

To achieve successful tourism development in rural areas, a combination of factors is crucial. These include the presence of attractive attractions, effective promotion strategies, robust tourism infrastructure, the provision of quality services, and the creation of a hospitable environment. Additionally, the active participation and contributions of rural tourism entrepreneurs play a pivotal role in establishing a solid foundation for sustainable tourism development (Gunn, 1988). By addressing these aspects, rural tourism can thrive and contribute to sustainable economic growth in rural communities.
Research methods
The research methodology involved two main components: an extensive literature review and site visits to rural villages in Vietnam. The literature review focused on sustainable tourism, rural tourism, and community development, providing a theoretical foundation for the study. The site visits allowed for firsthand observations of the current situation and available facilities.

Data collection involved conducting 2 focus group discussions with 7 local residents in several areas, categorized into specific groups such as unemployed youth, female household heads, and married men. The Participatory Rural Appraisal (PRA) approach was used, emphasizing the direct involvement of the local community in determining priorities, collecting and analyzing data, and implementing solutions.

Semi-structured interviews were conducted with 20 visitors, 20 residents, 10 local supply agents, and 10 representatives of the local administration. The data was analyzed using content analysis, categorizing and systematizing the discourses of the respondents. Comparative analysis was then performed to examine the stakeholders' views on sustainable destination development, including satisfaction, social interaction, and tourism impacts.
The Potential Resources for Developing Agricultural and Rural Tourism in Vietnam
Vietnam's rural areas account for approximately 75% of the population and over 92% of the natural land area of the country. These areas are home to 54 ethnic groups, each possessing a rich and diverse culture. The current population of Vietnam is mainly made up of young people of working age, many of whom possess skills and experience, making this a favorable situation for promoting community-based tourism in rural areas.

Vietnam's rural areas boast magnificent and poetic natural landscapes, including diverse terrain such as mountains, hills, rivers, seas, islands, caves, ecosystems, and abundant vegetation. These characteristics create unique cultural values for each region and locality, which are advantageous for developing rural tourism. Combining ecotourism, relaxation, cultural tourism, and community tourism, the rural areas of Vietnam provide ample opportunities for visitors to experience the authentic local lifestyle and farming practices.

According to the Vietnam National Administration of Tourism, there are currently seven tourism regions suitable for specific resource characteristics, economic regions, cultural regions, geographical regions, climate, and economic corridors, including many prominent tourist areas with beautiful natural landscapes, and diverse traditional craft villages. Each tourism region contains unique cultural values, which are reflected in the daily life, farming practices, architecture, traditional craft villages, cuisine, and community festivals.

Moreover, the people of Vietnam are renowned for their friendly and hospitable nature, possessing a wealth of cultural knowledge that is an essential factor in the development of agricultural and rural tourism. Currently, agricultural and rural tourism activities often combine and blend multiple tourism types, such as cultural tourism, ecotourism, community tourism, and island tourism, through various experiences such as sightseeing, agricultural production activities, cultural experiences, and local lifestyle experiences.

The potential for developing agricultural and rural tourism in Vietnam is immense, and the country's unique natural, cultural, and human resources provide ample opportunities to create diverse and sustainable tourism products.
Assessing the Current State of Agricultural and Rural Tourism Development in Vietnam

The current situation of developing agricultural and rural tourism in Vietnam is promising, with the country's unique cultural and natural resources providing ample opportunities for creating diverse and sustainable tourism products. According to statistics from the tourism industry, there are currently approximately 365 rural tourism sites in 37 provinces and cities, and over 2,000 traditional craft villages with potential for tourism development. Additionally, 70% of the 1,300 tourism sites managed by localities are located in rural areas, indicating the significant potential for rural tourism in Vietnam.

In recent years, many agricultural and rural tourism products with distinct regional characteristics have been invested in and developed to meet the needs of domestic and international tourists. This has resulted in Vietnam becoming an attractive tourist destination worldwide, with the number of international tourists visiting the country ranking third in the ASEAN region in 2019, after Thailand and Malaysia. This growth rate was 16.2%, much higher than the global average (3.8%) and the Asia-Pacific region (4.6%). Meanwhile, domestic tourism has also experienced significant growth, increasing by 1.5 times from 57 million in 2015 to 85 million in 2019, with an average annual growth rate of 10.5%. In 2021, Vietnam welcomed approximately 3.8 million international tourists and served approximately 40 million domestic tourists. These figures highlight the importance of developing agricultural and rural tourism in Vietnam, both for economic growth and poverty reduction.

Various regions and localities in Vietnam have developed unique agricultural and rural tourism products that showcase the country's diverse cultural and natural resources. For example, the Red River Delta region focuses on exploiting tourism products related to heritage sites, traditional crafts, and agricultural tourism. The Northeast region focuses on community-based tourism products that showcase the unique landscapes, environment, and cultural identity of ethnic groups. The Central Highlands region focuses on exploiting tourism products based on the unique cultural values of Central Highlands villages and towns. The South Central Coast region develops agricultural and rural tourism products that offer experiences in farming activities and visits to traditional craft villages. The Southeast region focuses on community-based ecotourism experiences, while the Mekong Delta region promotes tours that offer experiences of the region's river and water landscapes.

However, to fully realize the potential of agricultural and rural tourism in Vietnam, several challenges must be addressed. These include the lack of infrastructure and services in rural areas, the lack of awareness and skills among local communities about how to develop and promote tourism products, and the need to implement sustainable tourism practices to ensure the preservation of natural and cultural resources. Addressing these challenges will require the implementation of government policies and programs that promote rural infrastructure development, training and capacity-building programs for local communities, and the adoption of sustainable tourism practices.

The development of agricultural and rural tourism in Vietnam has the potential to contribute significantly to the economic growth of rural areas, poverty reduction, and the preservation of the country's cultural and natural heritage. By addressing the challenges and leveraging the country's unique cultural and natural resources, Vietnam can promote sustainable development, create livelihoods for rural communities, and provide unique and authentic tourism experiences to visitors.

 In recent years, the development of interconnected tourist attractions and routes between regions and localities has been on the rise in Vietnam. Notable tourist routes include the Vietnamese Heritage Tour through the Northeast region, the Central Heritage Road, the Green Road of the Central Highlands, the Gong Space of the Central Highlands, the development of tourism in the "Vietnam-Laos-Cambodia Development Triangle" from 2021-2025 with a vision towards 2030, the Origin Tourism of the Northwest, the Highlands' Cultural Colors, and the Northwest Loop. These tourism routes offer visitors a chance to experience the diverse cultural and natural heritage of Vietnam while also providing opportunities for economic growth in rural areas.

Despite the strong growth of agricultural and rural tourism in Vietnam, the Ministry of Agriculture and Rural Development has identified several challenges and limitations that need to be addressed. Firstly, the planning of agricultural and rural tourism lacks focus and is not aligned with the potential advantages and characteristics of many localities. Secondly, many rural tourism models are still small-scale, spontaneous, and overlapping, and have not fully exploited the strengths of the natural conditions, culture, and agricultural resources of each locality. Thirdly, tourism products are still monotonous, lacking uniqueness, and not associated with the specific characteristics and special products of each locality. Lastly, the connection and linking of tourist attractions and routes are still limited, especially in inter-provincial and inter-regional connections.

To promote the sustainable development of rural tourism in Vietnam, it is essential to overcome these limitations and learn from the experiences of other countries around the world. There is a need to develop rural tourism in conjunction with the exploitation of the potential advantages of agriculture, craft villages, culture, and ecological environment of each locality. Additionally, it is vital to create more unique and authentic tourism products that are associated with the specific characteristics and special products of each locality. This will help to attract more visitors and contribute to the economic growth of rural areas. Lastly, it is necessary to improve the connection and linking of tourist attractions and routes across regions and provinces to create more comprehensive tourism products and experiences.

In sum, while the development of agricultural and rural tourism in Vietnam has been promising, there is still much work to be done to fully realize its potential. By addressing the challenges and limitations, promoting sustainable development, and learning from the experiences of other countries, Vietnam can create unique and authentic tourism products that showcase the country's diverse cultural and natural heritage while also providing economic opportunities for rural communities.
Global Models of Agricultural and Rural Tourism Development: Lessons for Vietnam 
Agricultural and rural tourism development in Japan

 Agricultural and rural tourism development has been successful in many countries around the world, including Japan. The Japanese Ministry of Agriculture, Forestry, and Fisheries established the Nationwide Farm Inn Program in 1995 to promote effective rural tourism. The focus is on utilizing local products to create unique experiences for tourists, with individual farmers or farms organizing guesthouses. Tourists can participate in daily farming, harvesting, and fishing activities, and are served with accommodation.

To ensure sustainable rural tourism development, the Japanese government has issued relevant policies such as the Landscape Act and City Planning Act. Additionally, the government emphasizes the strength of the community in tourism development, with the motto "the brand of lifestyle" associated with "the place where tourists want to visit is where local people are living positively." This approach involves building unique destinations and creatively exploiting cultural values, particularly cuisine, to "brand" each tourism destination according to its locality.

Japanese people have created impressive and artistic tourism products by applying the techniques of the 4.0 scientific and technological revolution to agriculture. For example, rice fields and flower fields have been turned into beautiful paintings, making them attractive tourist destinations that cannot be missed.
Developing agricultural and rural tourism in Thailand.

 Thailand is a popular tourist destination known as the "Land of the Golden Temples." The Thai government identified tourism as a key economic sector in the 1970s, and it has since become the fastest-growing economic sector, ranking 8th out of the top 10 countries attracting the most tourists in the world in 2019. Thailand has diversified its tourism products, including cultural tourism, ecotourism, MICE tourism, medical tourism, rural tourism, and shopping tourism.

Rural tourism is an important sector in Thailand, with a close relationship between rural culture and tourism creating attractiveness and competitiveness of destinations. The Thai government has identified the exploitation of natural and cultural resources, particularly in rural areas, as crucial for tourism development. However, unsustainable tourism development has posed challenges, especially in terms of the environment and conflicts of interest. In 1999, the Tourism Authority of Thailand proposed to develop community-based tourism, including forms of agricultural and homestay tourism, to promote sustainable tourism development.

Rural tourism in Thailand offers unique characteristics through Buddhist architecture, scenic spots, cuisine, costumes, and festivals. Farmers participate in rural tourism by providing accommodation services, food services, and tourism activities related to agricultural livelihoods and professions. Sustainable rural tourism destinations include Pha Mon village and Ban Nam Chiao village.

Pha Mon village in northern Thailand is closely related to Karen culture, with a rich cultural life, beautiful mountainous forest scenery, and fresh, cool air. The community-based tourism model in the locality is based on cultural, livelihood, and indigenous knowledge of local people on sustainable forest management.

Ban Nam Chiao village on the east coast of Thailand is a small village adjacent to Cambodia. The villagers follow both Buddhism and Islam with a unique cultural life, mainly fishing along the coast and growing rice. Developing experiential tourism in rural areas in Ban Nam Chiao village allows tourists to observe and participate in the work of the local community in a pristine land on mangrove forests and swamps. The community has received the community tourism award and attracts many tourists from both inside and outside Thailand.

To make tourism a leading, sustainable economic sector, the Thai government emphasizes the role and responsibility of relevant parties, including the government, state tourism management agencies, the Department of Sustainable Tourism Development, the Ministry of Tourism and Sports, the Thailand Tourism Council, the Institute of Community Tourism Research, banks, and financial institutions, businesses, and local communities. Agricultural and rural tourism products will likely be increasingly chosen by tourists, especially after the COVID-19 pandemic, as the global tourism industry recovers and expands.
Proposed Solutions for Developing Agricultural and Rural Tourism in Vietnam's Tourism Industry
To unlock the full potential of Vietnam's tourism industry, a comprehensive and targeted approach is essential. The government, along with relevant ministries and agencies, must set a clear and specific direction for tourism development based on its inherent potential and strengths. Comprehensive planning should be carried out for each region and area, tailored to their unique characteristics and attractions, to avoid haphazard development. Adequate investment in the tourism sector is crucial, prioritizing funding for infrastructure development, transportation networks, and quality accommodation facilities. Simultaneously, resources should be allocated to enhance tourist attractions and experiences, aligning with sustainable and responsible practices. Transforming the mindset and perception towards tourism management and development is vital. Authorities should recognize that tourism is a comprehensive economic sector that requires integrated efforts and coordination from various levels, sectors, organizations, and individuals, fostering a collaborative environment. To establish tourism as a leading and sustainable economic sector, attention and coordination are necessary at both central and local levels of governance, involving public and private sectors, as well as local communities. Embracing diversity while maintaining unity is key; the focus should be on promoting various experiences, including agricultural and rural tourism, celebrating Vietnam's regional characteristics and cultural heritage. Overcoming fragmentation and duplication will ensure streamlined and effective efforts in the tourism sector, encouraging collaboration and mutual support among stakeholders. A holistic approach to tourism development encompassing sustainable environment, society, and economy pillars will secure the industry's long-term prosperity, protecting natural and cultural assets. Through these proposed solutions, Vietnam can establish itself as a leading and sustainable player in the global tourism market.
Secondly, addressing the planning for agricultural and rural tourism is of utmost importance and should be incorporated into the national tourism planning framework. This inclusion must be based on a thorough assessment of the potential, natural resources, and human resources available in each region. By doing so, Vietnam can effectively restructure agricultural and rural tourism, providing a strong foundation for the development of tourism products closely associated with rural areas. This approach will enable different regions and areas to cultivate their own unique and attractive identities, catering to the interests of both domestic and international tourists. By showcasing the rich rural heritage and cultural offerings, Vietnam can create a compelling and authentic tourism experience, fostering sustainable growth and further bolstering its position as a desirable tourist destination.

 Thirdly, the development of sustainable agricultural and rural tourism should encompass meeting market demands while efficiently utilizing, conserving, and promoting traditional cultural values, craft villages, agricultural activities, and unique ecological environments specific to each region. It is crucial to integrate digital transformation and innovation to enhance the overall tourism experience. When planning and implementing tourism development, each region and locality must have a clear definition of their tasks and objectives within their development strategy. Integrating agricultural and rural tourism with programs such as the New Rural Development Program and the Tourism Development Program for building new rural areas is essential for synergy and coherent growth.

In light of the gradual reduction of agricultural land and increasing urbanization, the development of agricultural and rural tourism cannot be separated from the promotion of clean agriculture, organic agriculture, and high-tech agriculture. By aligning tourism initiatives with sustainable agricultural practices, Vietnam can preserve its natural resources, protect the environment, and maintain the authenticity of rural experiences. This symbiotic approach will foster economic prosperity for local communities, ensuring they benefit from tourism while safeguarding their agricultural heritage. Moreover, the promotion of traditional cultural values and craft villages in agricultural and rural tourism will not only attract tourists seeking authentic experiences but also support local artisans and preserve the country's rich cultural heritage. Additionally, embracing the unique ecological environments of each region will provide visitors with diverse and captivating experiences, creating a compelling proposition for both domestic and international tourists.

By embracing innovation and digital transformation, Vietnam can modernize its agricultural and rural tourism offerings, making them more accessible and appealing to contemporary travelers. The integration of technology can enhance visitor experiences, facilitate sustainable practices, and enable efficient management and marketing of tourist attractions.
Fourthly, it is essential to establish specific and clear criteria for evaluating the quality of tourism services in rural areas. These criteria will serve as guidelines for individuals and businesses looking to invest and operate agricultural and rural tourism services, ensuring they meet standardized benchmarks. By setting such standards, Vietnam can enhance the overall quality of tourist experiences and create a more reliable and trustworthy tourism sector.

In the process of exploiting and developing agricultural and rural tourism, priority should be given to supporting community tourism models that are linked to households and large-scale businesses. Community-based tourism not only preserves local cultures and traditions but also ensures that economic benefits are distributed more equitably among the local population. By empowering communities to participate in tourism development, individuals, families, and organizations can play an active and proactive role in investing and doing business in rural areas. Moreover, granting local stakeholders the autonomy to decide on their business models will encourage creativity, innovation, and a deeper connection to the unique characteristics of each region. This approach will lead to a diverse array of tourism offerings that showcase the distinct attributes of rural communities. It will also foster a sense of ownership among the local population, incentivizing them to take pride in their contributions to the tourism industry.

By supporting community-driven tourism initiatives, the government can create an environment where small businesses and large enterprises can collaborate effectively, benefiting from each other's strengths. Large-scale businesses can offer resources, expertise, and marketing reach, while small-scale enterprises can provide authentic and personalized experiences that cater to niche markets. This synergistic approach will stimulate sustainable economic growth, enriching both the tourism sector and the livelihoods of rural communities.

Fifthly, to bolster agricultural and rural tourism, promoting regional linkages and engaging all relevant parties is crucial. Localities and travel companies must collaborate to implement measures that stimulate and diversify tourism products while enhancing the effectiveness of promotional efforts. Connecting tourism destinations in a synchronized and harmonious manner will create a seamless and immersive experience for travelers, enticing them to explore multiple regions within Vietnam.

By forging strong regional linkages, localities can leverage each other's strengths and attractions, offering comprehensive itineraries that showcase the diverse facets of Vietnam's rural beauty. This collaboration will not only enhance the overall tourism experience but also disperse the economic benefits more evenly across different areas. To achieve this, local authorities and travel companies should work together to develop and promote unique tourism products that celebrate the distinctive cultural, historical, and natural aspects of each region. These products should cater to a wide range of preferences, from adventure seekers to cultural enthusiasts, ensuring there is something for every type of traveler.

The effective use of science and technology is instrumental in promoting and introducing agricultural and rural tourism products. Embracing modern technologies such as digital marketing, social media, and online platforms will expand the reach and impact of promotional campaigns. These tools can help showcase the beauty and charm of rural areas to a global audience, attracting more tourists and driving economic growth. Furthermore, incorporating innovative technologies like virtual reality and augmented reality can offer immersive virtual tours of rural destinations, allowing potential visitors to experience the allure of rural life before their actual visit. Utilizing technology-driven solutions will not only improve the promotional efforts but also enhance the overall experience of tourists during their journey.

By leveraging the achievements of effective science and technology, Vietnam can position itself as a technologically advanced and captivating tourism destination. These advancements will add an extra layer of appeal to the agricultural and rural tourism sector, making it more enticing and accessible to both domestic and international tourists.
Sixthly, to further enhance the quality of the tourism industry, there is a pressing need to prioritize the training and development of high-quality tourism human resources. This emphasis should particularly target the direct human resources engaged in the tourism sector. Comprehensive training, focusing on both hard and soft skills, is essential to equip individuals with the necessary competencies to thrive in diverse international working environments, where high work intensity and practical problem-solving abilities are paramount.

A well-structured training program should encompass not only technical expertise but also proficiency in interpersonal and communication skills, ensuring tourism professionals can provide exceptional customer service and engage effectively with tourists from around the world. This will foster positive interactions and encourage repeat visits, solidifying Vietnam's reputation as a hospitable and welcoming destination. Additionally, the training of tourism human resources should emphasize the ability to access, master, and transfer advanced scientific and technological knowledge. Staying updated with the latest technological advancements will enable the industry to adopt innovative solutions, streamline operations, and enhance overall efficiency.

Furthermore, the development of human resources should be geared towards promoting and disseminating the cultural essence of the nation within the tourism sector and beyond, enriching social life and attracting a greater number of tourists. This cultural exchange will foster mutual understanding and appreciation, contributing to a more profound and meaningful travel experience for visitors.

To ensure tourism professionals are well-equipped for their roles, emphasis should be placed on their physical health and overall well-being. Maintaining good health will enable them to handle the demands of their profession effectively and provide a positive representation of Vietnam's tourism industry. In addition to technical and physical aspects, cultivating comprehensive intelligence, willpower, ethics, self-study, and self-training abilities is equally vital. By nurturing dynamic, proactive, and adaptable individuals, the industry can stay agile in responding to ever-changing market trends and customer preferences.

To achieve these objectives, a holistic approach to training and development should be adopted, involving collaborations between educational institutions, private sector stakeholders, and government entities. Continuous professional development opportunities and mentorship programs can further support the growth of tourism human resources and nurture a culture of excellence within the industry.

Seventhly, to stay competitive and relevant in the rapidly evolving landscape of global tourism, Vietnam must actively promote the digital transformation process within the industry. Embracing digital technologies and innovative solutions will not only streamline operations but also enhance the overall tourism experience for visitors.
Implementing cutting-edge technologies in areas such as online booking systems, mobile applications, and digital marketing will make it more convenient for tourists to plan and book their trips. This seamless integration of technology will elevate the efficiency and accessibility of tourism services, improving customer satisfaction and loyalty. Moreover, digital transformation can facilitate data-driven decision-making, allowing tourism businesses and authorities to gain valuable insights into visitor preferences, behaviors, and trends. This data-driven approach will enable more targeted marketing campaigns, personalized experiences, and efficient resource allocation.

In conjunction with the digital transformation, promoting entrepreneurship and innovation within the tourism sector is crucial. Encouraging and supporting startups and small businesses to bring fresh ideas and solutions to the industry will foster a culture of innovation and ingenuity.

Innovative tourism activities and offerings that blend tradition with modernity will captivate tourists, setting Vietnam apart as a unique and forward-thinking destination. This infusion of creativity will create new and exciting opportunities for tourists to explore and experience the diverse facets of Vietnam's cultural and natural treasures.

To nurture entrepreneurship and innovation, the government and private sector must collaborate to create a conducive environment. This includes providing financial incentives, access to funding, mentorship programs, and a supportive regulatory framework for startups and entrepreneurs in the tourism industry. Furthermore, investing in research and development will spur technological advancements and innovative solutions specifically tailored to the needs of the tourism sector. This investment will position Vietnam at the forefront of tourism innovation, ensuring a competitive edge in the global market.

Collaborating with technology companies, research institutions, and industry experts will facilitate the exchange of knowledge and ideas, fostering an ecosystem of innovation within the tourism industry.

 Eighthly, crafting a clear and well-defined tourism development strategy for each stage is essential for the sustainable growth of Vietnam's tourism industry. This strategy should focus on diversifying the tourist market and expanding the array of tourism products to cater to the diverse needs of travelers, thereby enhancing the quality of the tourism workforce.

To effectively implement this strategy, it is crucial to identify clear goals and target market segments. Understanding the preferences, needs, and expectations of different tourist groups will enable the industry to tailor its offerings accordingly. This customer-centric approach will attract targeted customers by applying differentiation strategies, ensuring that each segment is provided with unique and tailored experiences. Furthermore, tourism authorities and businesses must determine appropriate participation conditions and pricing for various tourism activities. This ensures that tourists are offered fair and attractive packages that suit their budgets and preferences. By providing transparent and competitive pricing, the industry can attract more visitors and encourage repeat visits.

A key aspect of the strategy involves introducing diverse and suitable tourism products and services. Offering a variety of experiences, such as cultural tourism, adventure tourism, ecotourism, and culinary tourism, will appeal to a broad spectrum of travelers. Additionally, the industry should explore niche markets and create specialized offerings to attract tourists with specific interests and preferences.

By adopting this approach, Vietnam can develop a more sustainable direction for tourism market development, steering away from homogenization and duplication. The variety of offerings will differentiate the country from competitors, making it an appealing destination for various segments of travelers.

The systematic arrangement and organization of tourism products will create a cohesive and appealing tourism landscape. This strategic approach will prevent the haphazard development of tourist attractions and experiences, ensuring a more harmonious and enjoyable journey for visitors.

Moreover, this approach encourages collaboration among tourism stakeholders to collectively promote and market Vietnam as a multifaceted destination. By working together, the industry can effectively communicate its unique selling points and attract a broader audience, contributing to the overall growth and success of the tourism sector.
Conclusion

Tourism, particularly agricultural and rural tourism, plays an increasingly important role in Vietnam's economic and social development. The promotion of agricultural and rural tourism has helped put Vietnam's tourism industry on the world map, contributing to job creation, poverty reduction, social security, cultural preservation, and environmental protection. However, there are still limitations and drawbacks that need to be addressed to effectively exploit the potential and advantages of Vietnamese agricultural and rural tourism for development.

To develop rural tourism into a spearhead economic sector and create a driving force for economic and social development, the tourism industry in Vietnam needs to overcome these limitations. This can be done by implementing a comprehensive and effective integration between the New Rural Development Program and the Rural Tourism Development Program, creating attractive tourist destinations with unique tourism products. The tourism industry in Vietnam should aim to become a spearhead economic sector, belonging to the group of 30 countries with leading tourism competitiveness in the world, with the motto "Unique products - Professional services - Convenient and simple procedures - Competitive prices - Clean and beautiful sanitation environment - Safe, civilized and friendly destinations."

With the right direction, planning, investment, and mindset towards tourism management and development, Vietnam has the potential to become a leading, sustainable economic sector in tourism, contributing significantly to the country's economic and social development.
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